
 

	
  

	
  

	
  

	
  

	
  

	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  

	
  

B u l t a c o  i s  b a c k  o n  t h e  m a r k e t  

w i t h  h i g h - p e r f o r m a n c e  m o t o r c y c l e s  

 f e a t u r i n g  t h e  t r a c t i o n  o f  t h e  f u t u r e  
 

London, 17 May 2014 

 

• Bultaco is back with a solid project and an international team 

with extensive technological, industrial and commercial 

experience. 

• Bultaco’s values today are the same as when it was founded: 

innovation, passion and competition. 

• The first models wil l  have an advanced electrical propulsion 

system. 

• The product range was envisioned for people who appreciate 

the sensations of a motorcycle and for clients who are 

seeking a new kind of mobility. 

• The project wil l  create around 500 jobs, either directly or 

indirectly, in Madrid at its innovation centre and in Barcelona 

at its manufacturing plant. 



 

	
  

	
  

	
  

	
  

	
  

	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  

	
  

L o n d o n ,  1 7  M a y  2 0 1 4 .  Today,  on the anniversary  of  the founding of  the 

brand and the b ir th  of  i ts  creator  –  Don Paco Bultó –  Bultaco is  announcing 

i ts  return to the motorcyc le  market .  

The four  most  noteworthy features of  th is  pro ject  are:  

•  Advanced technology developed in-house.  Just  l ike in  the 20 t h  century ,  

in  the 21s t  century  Bultaco wi l l  s tand out  for  i ts  advanced technologica l  

so lut ions.  Bultaco is  of fer ing motorcyc les  with  their  own disrupt ive 

technology which wi l l  become a benchmark internat ional ly ,  a long with 

future developments  in  e lectr ica l  and hybr id t ract ion and u l t ra- l ight  

mater ia ls .  

•  A sol id  industr ia l  pro ject ,  w ith  tota l  contro l  over  the va lue chain:  

research and development,  operat ions,  f inances,  market ing and sa les .  

•  A prest ig ious brand name. Bultaco is  a  legend in  the wor ld of  

motorcyc les ,  a  brand with numerous successes in  compet i t ion,  

wor ldwide fame and a st rong perceived image in  the market .  

•  A highly  profess ional  team. The entrepreneur ia l  team inc ludes f i rs t - rate 

internat ional  profess ionals ,  execut ives and engineers  with  renowned 

technica l  prowess in  the automotive sector  wor ldwide.  

In  2015,  the f i rs t  BULTACO models  wi l l  be bui l t  w ith  i ts  own in-house 

e lectr ica l  propuls ion system; the prototypes being unvei led today are a  sneak 

peak at  the motorcyc les  we wi l l  see r id ing our  s t reets  in  the future.  A 

painstak ing industr ia l i sat ion process has been pursued to get  to th is  model ,  

f rom the va l idat ion of  prototypes to the creat ion of  the network of  suppl iers ,  

a l l  revolv ing around the new Bultaco factory  in  Barcelona.  

 

  



 

	
  

	
  

	
  

	
  

	
  

	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  

	
  

T h e  i d e a  

“What began as a  thes is  pro ject  has become a company with the s ize and 

sol id i ty  needed to create a  new generat ion of  Bultaco motorcyc les .”  Juan 

Manuel  V inós,  CEO and cofounder.  

The or ig ins  of  Bultaco l ie  in  a  project  by LGN TECH Design S.L . ,  an 

engineer ing f i rm specia l ised in  mechanica l  and e lectronic  des ign focused on 

developing i ts  own patents .  José Germán Pérez,  Raúl  Pérez,  Juan Manuel  

V inós,  Gera ld Pöl lmann and Jorge Boni l la  founded th is  company in  2010 with 

the support  of  the Technology Park of  the Univers i ty  Car los  I I I .  

After  two years  of  development and research,  the company tested i ts  

technology in  the most  demanding sett ing:  compet i t ion.  LGN, today Bultaco 

Motors ,  part ic ipated in  the 1 s t  Wor ld E lectr ica l  Motorcyc le  Championship 

organised by FIM in  2011.  With a  motorcyc le  that  was readied in  just  three 

months,  and compet ing with brands with a  great  deal  more exper ience and 

super ior  models ,  Bultaco Motors  d id surpr is ingly  wel l :  i t  came in  3 r d  in  the 

f i rs t  Magny Cour race and 4 t h  in  the overa l l  rank ings.  

These sound results  in  compet i t ion and the backing of  people with  extens ive 

knowledge and exper ience in  the automotive sector  were the decis ive factors  

needed to move on to the next  s tep:  creat ing the st ructure needed to launch 

a range of  motorcyc les  onto the market .  

In  that  next  s tage,  th is  or ig ina l  pro ject  became Bultaco.  “We were not  

looking for  a  prest ig ious name for  a  promis ing project ;  i t  was something 

di f ferent .  Bultaco’s  ha l lmarks  f rom the start ,  namely i ts  sp i r i t  of  constant  

s t r iv ing,  i ts  technologica l  innovat ion and i ts  pass ion for  motorcyc les ,  are the 

same hal lmarks  we have today.  They are t imeless  va lues,” adds Juan Manuel  

V inós.   

The founding team and the Bultó fami ly  immediate ly  rea l ised that  they saw 

eye to eye.  From day one,  the Bultós recognised that  th is  team is  the perfect  

candidate to re launch the brand.  With the steadfast  support  of  the Bultó 

fami ly  for  the Bultaco project ,  i t  entered a new stage in  i ts  h is tory .  

  



 

	
  

	
  

	
  

	
  

	
  

	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  

	
  

T h e  p r o j e c t  

“Judging f rom my exper ience,  we have a team that  is  capable in  a l l  aspects  

of  the project :  the technology,  the des ign,  the industr ia l isat ion and the 

sa les”.   Gerald Pöl lmann,  Chairman and Cofounder.  

 

As a  bus iness  project ,  Bultaco rests  upon three p i l la rs :  the product ,  the 

industry  and the commerc ia l isat ion.  

The product  range to be launched features technology that  was developed in-

house and a des ign that  is  sure to capt ivate users .  

The Innovat ion Centre is  located in  Madr id,  whi le  the manufactur ing wi l l  take 

p lace in  Barcelona with part  of  the manager ia l  team of  the former Derbi  

factory .  The locat ion of  the factory  is  ideal  because of  i ts  prox imity  to a  park  

of  specia l ised suppl iers ,  i ts  knowledgeable workforce and the logist ics .  

The new generat ion of  Bultaco wi l l  a t t ract  two k inds of  c l ients ;  f i rs t ,  

a f ic ionados who love the sensat ions they can only  get  f rom a motorcyc le ,  

especia l ly  ones with a  certa in  level  of  features,  and secondly  people with a  

pos i t ive att i tude and an interest  in  new 21 s t -century  so lut ions for  integrated 

mobi l i ty  and connect iv i ty .  

To reach these c l ients ,  Bultaco wi l l  c reate a  sa les  network,  in i t ia l ly  in  Spain,  

the United States,  the United Kingdom, Germany and France. 

Bultaco’s  sa les  p lan,  which is  both so l id  and v iable,  is  based on four  factors :  

•  Progress ive evolut ion in  the new market  for  e lectr ica l  motorcyc les .  

•  The needs of  new-generat ion users .  

•  Today’s  envi ronmenta l  needs.  

•  The opportunity  to integrate bus iness l ines.  

  



 

	
  

	
  

	
  

	
  

	
  

	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  

	
  

T h e  t e c h n o l o g y  

“My father  a lways sa id that  the ideal  scenar io would be a constant  torque 

engine with the same response as  any system for  a  motorcyc le  without gear  

sh i f ts .  And at  the end he sa id:  as  i f  we had an e lectr ica l  engine.” Paco Bultó 

Junior .  

 

In i t ia l ly ,  the Bultaco range wi l l  inc lude di f ferent  k inds of  vehic les  dr iven by i ts  

in-house e lectr ica l  propuls ion system. 

These products  were developed f rom scratch with  the goal  of  gett ing the 

maximum advantages that  th is  propuls ion system can y ie ld.  Safe,  tested 

e lements  were used in  order  not  to compromise the re l iabi l i ty  or  durabi l i ty  of  

the performance in  systems that  provide outstanding performance. 

The Bultaco Dr ive Tra in  System (DTS) ,  un l ike other  e lectr ica l  two-wheeled 

vehic les ,  enables the maximum energy performance to be y ie lded f rom 

regenerat ive brak ing.  This  is  poss ib le  because the technology appl ied to the 

chass is  maximises the rear  wheels ’  adherence dur ing brak ing,  which enables a  

cons iderable e lectr ica l  brak ing torque to be appl ied.   

The energy accumulat ion system, which combines a  l i th ium ion battery  and 

u l t ra-condensers ,  is  yet  another  feature that  ensures performance far  super ior  

to that  of  other  comparable vehic les .  

The development of  the BEDTS has been carr ied out  in  col laborat ion with  

V iesca Engineer ing,  company with a  wide exper ience in  the f ie ld of  the h igh-

speed ra i l .  

The software in  the Bultaco Contro l  Unit  (BCU) is  extraordinar i ly  funct ional .  I t  

enables the dr iver  to  manage the engine power,  energy recovery,  battery  

recharge and connect ion to mobi le  devices.   

Through the Biker  Manager appl icat ion created by Bultaco,  users  can f ind out  

in format ion such as  the battery  charge,  the autonomy depending on the k ind 

of  dr iv ing and the locat ion of  the motorcyc le ,  among many other  features.  



 

	
  

	
  

	
  

	
  

	
  

	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  

	
  

Al l  of  th is  technology can be seen in  the Rapitán and Rapitán Sport  

prototypes that  Bultaco is  unvei l ing today,  which are c lose approximat ions to 

the Bultaco motorcyc les  that  wi l l  be brought to market  in  2014.  

 



 

	
  

	
  

	
  

	
  

	
  

	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  

	
  

 



 

	
  

	
  

	
  

	
  

	
  

	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  

	
  

T h e  f u t u r e  
 

“Electr ica l  propuls ion is  the r ight  k ind of  propuls ion for  everyone seeking 

fun,  outstanding features.  We are a lso current ly  work ing on other  so lut ions,  

such as  hybr id propuls ion,  to  cover  other  needs”.  José Germán Pérez,  R&D 

director  and cofounder.  

In  ear ly  2014,  Bultaco wi l l  br ing an e lectr ica l  L ight  B ike to market ,  var ious 

vers ions of  which wi l l  be developed.  In  the middle of  that  year ,  the E lectr ica l  

Urbanmotard wi l l  be launched,  which ant ic ipates the Rapitán prototype.  

The Bultaco engineer ing team is  a l ready work ing on another  k ind of  vehic le  

us ing the technology shown in  the prototype,  and on other  future 

developments ,  as  wel l  as  on other  propuls ion systems.  

Today,  no form of  propuls ion for  a  two-wheeled vehic le  that  could be brought 

to market  by 2020 is  being discarded. 

From an industr ia l  s tandpoint ,  Bultaco is  a lso contemplat ing the poss ib i l i ty  of  

supply ing parts  to  other  manufacturers .  

The staf f ing forecasted for  2015 consists  of  150 people,  inc luding direct  and 

indirect  employees,  for  an in i t ia l  product ion chain of  2 ,000 units .  With the 

r ise  in  product ion,  and because the major i ty  of  suppl iers  are Spanish,  

forecasts  are to reach 500 jobs,  e i ther  d i rect  or  indirect .  

 

 

  



 

	
  

	
  

	
  

	
  

	
  

	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  

	
  

T h e  t e a m  
 

Bultaco is  beginning i ts  new stage with a  team of  30 workers .  At  the helm is  

i ts  Founding and Execut ive Board,  which inc ludes:  Gera ld Pöl lmann,  Juan 

Manuel  V inós,  Jorge Boni l la ,  José Germán Pérez,  Raúl  Pérez and Indalec io Gi l  

 

 

F o u n d i n g  a n d  E x e c u t i v e  B o a r d  

 

G e r a l d  P ö l l m a n n ,  Chairman and Cofounder 

 

He is  a  mechanica l  engineer  with a  degree in  bus iness and more than 15 

years  of  exper ience in  management,  research,  development,  product ion and 

logist ics  in  the automobi le  industry .  Before jo in ing Bultaco as  the Pres ident ,  

he worked at  the mult inat ional  MAGNA STEYR as the Genera l  Manager for  

corporate Strategy,  Advanced Technology & Divers i f ied Industry .  His  most  

prominent achievements  in  th is  f ie ld are not  only  s t rategic  management but  

a lso advanced technology issues l ike a l ternat ive propuls ion,  

e lectr ica l/e lectronic  management and u l t ra- l ight  mater ia ls  appl ied to h igh-

qual i ty  cars .  

He has a lso served as a  board member for  the Austr ian Research Promotion 

Agency in  the aeronaut ica l  and space agency,  and as  a  professor  at  the 

Univers i ty  of  Appl ied Sc iences Wiener Neustadt in  Austr ia .   

 

J u a n  M a n u e l  V i n ó s ,  CEO and Cofounder  

 

He has more than 20 years  of  exper ience in  the f inancia l  sector ,  main ly  in  

organisat ions l ike Barc lays  Bank,  where he was the Manager of  the Consumer 

Credit  Bus iness in  Andalus ia ,  and at  Grupo Caja  Madr id,  where he was the 

Genera l  Manager.  He has a lso served as a  board member at  F inanmadr id,  as  

the Pres ident  of  F inanmadr id Mexico and as  a  member of  the Management 

Committee at  Caja  Madr id –  Mapfre F inancia l  Serv ices Bank.  Outs ide of  the 

wor ld of  f inance,  he has had contact  with  the automotive sector  as  the 

Pres ident  of  Autopark Rent ing de Vehícu los and Comerc ia l izadora 

Automovi l ís t ica  Autopark Ibér ica.  



 

	
  

	
  

	
  

	
  

	
  

	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  

	
  

He has worked as a  partner  in  a  var iety  of  bus iness pro jects  l inked to 

investment banking and consultancy.  Prominent ly  among them is  h is  ef forts  to  

br ing Spanish partners ,  such as  Gas Natura l  Fenosa and Telefónica R&D, into 

the European Consort ium led by Magna for  the Green Car  Pro ject ,  and the 

development of  in i t ia t ives to implement e lectr ica l  vehic les .  

 

J o r g e  B o n i l l a ,  Secretary  Genera l  and Cofounder 

 

He has extens ive exper ience over  more than 18 years  in  the f inancia l  sector .  

In  the f ie ld of  banking,  he was the Director  of  the Legal  Consultancy at  the 

credit  banks Banco Mapfre,  F inanmadr id and Madr id Leas ing Corporac ión for  

10 years .  He served as the Secretary  of  the Administ rat ive Boards at  the Caja 

Madr id –  Mapfre F inancia l  Serv ices Bank,  F inanmadr id E.F .C.  and the Madr id 

Leas ing Corporac ión.  In  the f ie ld of  insurance,  he has been the Secretary  of  

the Administ rat ive Boards of  the insurance companies La ietana V ida and 

La ietana Genera les ,  as  wel l  as  at  Segurca ja  Corredur ía  de Seguros of  the 

Grupo Caja  Madr id.  He has served as the Pres ident of  the ASNEF (Nat ional  

Associat ion of  F inancia l  Credit  Establ ishments )  Insurance Committee and as  a  

member of  i ts  Legal  Committee.   

 

J o s é  G e r m á n  P é r e z ,  R&D Director  and Cofounder 

 

He is  an industr ia l  engineer  who got h is  t ra in ing at  the Univers i ty  Car los  I I  

and has extens ive exper ience in  the wor ld of  motorcyc les .  In  pr ivate 

enterpr ise,  he has been in  charge of  the Technica l  Department at  Class ic  Co.  

for  new product  des ign and development,  in  addit ion to part ic ipat ing with 

th is  team in  World Endurance Championship races.  His  technica l  development 

work inc ludes the prototype for  the Hypertwin HT01,  a  Moto3 and a Moto2 

commiss ioned by the HUNE Racing Team. An associate professor  and 

researcher  at  the UC3M Polytechnic  School ,  José Germán has earned the 

Pr ize for  Best  Technologica l  Innovat ion in  the 1 s t  Internat ional  MotoStudent 

Compet i t ion (October,  2010) .  

 

  



 

	
  

	
  

	
  

	
  

	
  

	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  

	
  

R a ú l  P é r e z ,  Head of  Prototypes and Cofounder  

 

He has t ra in ing as  an engineer  at  the Univers i ty  Car los  I I I  and at  the Moto 

Guzz i  Tra in ing Centre of  the P iaggio Group.  An expert  in  the use of  des ign 

software and handl ing tool ing machines,  he has extens ive knowledge and 

exper ience in  manufactur ing prototypes and product ion means,  as  wel l  as  in  

engine management systems and te lemetry .  In  the company Class ic  Co. ,  he 

des igned the Hypertwin HT01 prototype and was the Chief  Mechanic  for  the 

compet i t ion team. 

 

I n d a l e c i o  G i l ,  Execut ive Director  –  Organisat ion and Resources  

 

He has a  Bachelor ’s  degree in  Industr ia l  Engineer ing f rom the Polytechnic  

Univers i ty  of  Madr id and an Execut ive MBA from IE Bus iness  School .  Coming 

f rom the f ie ld of  nuclear  energy,  he jo ined Caja  Madr id,  where he served in  

severa l  manager ia l  ro les .  Most  recent ly ,  he was the Director  of  Resources and 

a member of  the Management Committee at  Grupo Cibeles,  the inst rument of  

Caja  Madr id’s  internat ional  expansion.  

He has been and is  s t i l l  a  board member at  severa l  companies in  the 

technology,  industr ia l  and f inancia l  sectors .  He combines h is  work in  bus iness 

with teaching:  he works as  a  professor  at  the Col lege of  Management at  IE  

Bus iness  School  and is  a  professor  at  La Sa l le  Internat ional  Graduate School .  

He a lso works as  a  mentor  for  young profess ionals  and entrepreneurs  in  

d i f ferent  programmes.  

 

 

T h e  r e s t  o f  t h e  t e a m  i s  l e d  b y  p r o f e s s i o n a l s  w i t h  e x t e n s i v e  

e x p e r i e n c e  i n  t h e i r  f i e l d s  

 

J o h a n n  W o h l f a r t e r  

Strategic  consultant  in  the development of  g lobal  d is t r ibut ion networks  

 

An expert  in  d is t r ibut ion and sa les  networks,  Johann Wohlfarter  has served as  

the Director  of  Market ing at  A l fa  Romeo in  Germany,  as  a  member of  the 

manager ia l  board at  F iat  Automobi l  in  Germany,  as  the CEO at  Autogerma 



 

	
  

	
  

	
  

	
  

	
  

	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  

	
  

SPA ( today Volkswagen Group I ta l ia )  and as Execut ive V ice Pres ident  of  the 

F iat  Auto Group for  Sa les  and Development of  the Sales  Network.  He was 

a lso in  charge of  the Magna team for  sa les  and dist r ibut ions for  the intended 

purchase of  the brand Opel .  

 

I n o c e n c i o  G o n z á l e z ,  Bus iness  Director  

 

He holds a  Bachelor ’s  degree in  Industr ia l  Engineer ing (specia l is ing in  

mechanics  -  machines)  f rom ETSI I  at  the Univers i ty  of  Oviedo,  and a Master ’s  

in  Market ing Management f rom EADA, Barcelona.  He has extens ive 

internat ional  exper ience as  a  manager of  product  development pro jects ,  

part icu lar ly  in  the automotive f ie ld.  He has worked as a  development and 

qual i ty  engineer for  the American mult inat ional  FLUOR Corporat ion,  as  the 

Head of  Industr ia l  Pro jects  and Product  Develop at  Cont inenta l  AG in  

Hannover ,  Germany,  and as the Head of  Scooter  Development Pro jects  at  

Derbi  (Nacional  Motor  SAU).  He has been a Product  Manager at  P iaggio & C.  

SpA and has led the MIUS project  ( Indiv idual  Urban and Susta inable Mobi l i ty )  

to  develop the f i rs t  e lectr ica l  scooter  manufactured in  Spain for  R IEJU Motos 

S.A.  From 2010 to 2011,  he was the Director  of  C lusterMoto (a  c luster  to  

advance motorcyc le  technology) ,  and he is  a lso on the board of  severa l  

European companies work ing in  e lectr ica l  mobi l i ty .  

 

J a v i e r  S o b r i n o ,  Director  of  Operat ions 

 

He earned h is  Bachelor ’s  degree in  Mechanica l  Engineer ing f rom the UPC, 

a long with  a  Master ’s  in  Industr ia l  P lant  Management f rom the UPC as wel l .  

He has had an extens ive career  in  the two-wheeled sector ,  hav ing worked in  

Derbi  in  a l l  the company’s  technica l  areas s ince 1998:  as  an Expert  in  Process 

Engineer ing,  Qual i ty  Expert ,  Cyc le Development Engineer ,  Ser ies  Purchas ing 

and of  Means and Serv ices Purchas ing Off icer ,  Head of  Logist ics  and Director  

of  Operat ions.  From these di f ferent  areas,  he has part ic ipated in  the launch 

of  22 motorcyc le  pro jects  at  Derbi  and has worked on projects  in  As ia  for  the 

P iaggio Group.  

  

 



 

	
  

	
  

	
  

	
  

	
  

	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  

	
  

J o s é  G o n z á l e z ,  Director  of  Design 

 

He earned h is  Bachelor ’s  degree in  Mechanica l  Engineer ing f rom the 

Rensselaer  Polytechnic  Inst i tute (Troy,  New York,  USA),  another  Bachelor ’s  

degree in  Industr ia l  Des ign f rom the Art  Center  Col lege of  Design (Vevey,  

Switzer land and Pasadena,  Cal i forn ia ,  USA) and has extens ive exper ience in  

the automotive sector .  José González  has worked as  a  des igner for  severa l  

brands in  the P iaggio Group (Derbi  Mulhacén 659)  and Apr i l ia  (RSV4 

Superbike,  winner of  the World Championship severa l  years ) .  He a lso has in -

depth knowledge of  the essence and des igns of  the Bultaco brand.  At  the 

tender age of  14,  he had a lready won a pr ize for  h is  two des ign proposals  for  

Bultaco motorcyc les  in  a  motorcyc le  contest .  

 
N i c k  S c h o e p s ,  Lead Pro ject  Engineer 

 

He worked as the Chief  Engineer  at  the company MotoCzysz in  Port land 

(USA),  and is  a  four- t ime winner  of  the TTZero race held on the Is le  of  Man 

only  for  zero-emiss ions motorcyc les .  He is  an expert  in  e lectr ica l  propuls ion 

systems and battery  des ign.  

 

A l e s s a n d r o  B i f a n o ,  Head of  Market ing and Communicat ion 

 

He has so l id  exper ience in  the f ie lds of  market ing and communicat ion.  For  6  

years  he performed di f ferent  jobs at  the P iaggio Group:  he has worked at  the 

Derbi  headquarters  (Nacional  Motor  SAU) and in  the Market ing Department 

I ta ly  for  a l l  the group’s  brands (P iaggio,  Vespa,  Apr i l ia ,  Motoguzz i ,  Gi lera ) .  

From 2012 to 2013,  he worked as the Head of  Market ing and Sales  in  the 

e lectr ic  motorcyc le  start -up Volta  Motorbikes.  

 

D a n i e l  O l i v e r  B u l t ó ,  Head of  Bus iness Development  

 

He holds a  degree in  Economics f rom the Abat Ol iva CEU Univers i ty  and an 

MBA from IESE,  Barcelona.  He worked as the founder and Genera l  Manager of  

ZUKESPORT S.L . ,  a  company devoted to organis ing sports  events ,  and the 

head of  new bus iness development in  severa l  sectors .  



 

	
  

	
  

	
  

	
  

	
  

	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  

	
  

As a profess ional  motorcyc le  p i lot ,  he has part ic ipated in  developing 

products  (APRIL IA RSV range)  and raced in  compet i t ions.  He has twice been 

the champion of  Spain and the European speed champion (Superbikes ) .  In  

1999,  he was awarded the Medal  for  Sports  Mer i t  f rom the Spanish Sports  

Counci l .  

 

O t h e r  m e m b e r s  o f  t h e  e n g i n e e r i n g  t e a m  

 

Y o l a n d a  C o l á s ,  Mechanica l  engineer ,  Univers i ty  Car los I I I  o f  Madr id  

 

A d r i á n  M a r t í n ,  E lectr ica l  engineer ,  Univers i ty  Car los I I I  o f  Madr id 

 

 

 

O t h e r  m e m b e r s  o f  t h e  t e a m  i n  h o n o u r  o f  t h e i r  c o n t r i b u t i o n  

 

K a r l - H e i n z  K a l b f e l l  (d ied in  August  2013)  

Strategic  Product  and Market ing Consultant  

 

He held a  var iety  of  posts  in  the BMW Group,  inc luding Senior  V ice Pres ident  

of  Strategy and BMW Product  Development and the Head of  BMW 

Motorsport .  As the Chairman and CEO of  Rol ls -Royce Motor  Cars ,  he p layed a 

key ro le  in  the launch of  the BMW motorcyc le  for  McLaren F1 and the new 

Mini .  In  2005,  he jo ined Al fa  Romeo and Maserat i  as  the CEO. S ince 2010,  he 

worked with the CEO of  the Lotus Group as a  board member and Expert  in  

Operat ional  Support .  

 

Á l v a r o  B u l t ó  (d ied in  August  2013) ,   

Board member 

 

He is  the son of  Don Paco Bultó.  From a young age,  h is  pass ion was sports ,  

and he was a  wor ld-c lass  ath lete in  severa l  d i f ferent  areas,  such as  motocross,  

t r ia l  rac ing,  sk i ing and jet-sk i ing.  He a lso part ic ipated in  the Mont ju ic  24-hour 

race,  in  the Par is -Dakar  race and in  the Par is -Moscow-Bei j ing race.  

Furthermore,  h  he had more than 3,000 parachute jumps under h is  belt .  He 



 

	
  

	
  

	
  

	
  

	
  

	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  

	
  

was a pass ionate fan of  numerous act iv i t ies ,  many of  them associated with the 

wor ld of  motorcyc l ing and adventure sports .  

He was a  member of  The Wi ld Wolf  Company team and a promoter  of  the 

Wings Pro ject ,  where he made wor ld records in  f ree- fa l l ing.  He was the 

Director  of  Media Sports  Market ing,  a  company in  the Mediapro Group.



 

	
  

	
  

	
  

	
  

	
  

	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  

	
  

T h e  L e g e n d  
 

1 7  M a y  1 9 5 8 :  B u l t a c o  i s  f o u n d e d  

Bultaco is  the legendary motorcyc le  brand founded by Francisco Xavier  Bultó 

Marqués,  better  known as Don Paco Bultó,  in  Barcelona on the 17 t h  of  May 

1958,  on the same day as  h is  b i r thday.  

F .  X.  Bultó founded h is  new brand after  leav ing Montesa (which he had 

founded with Pere Permanyer  in  1944)  due to th is  brand’s  decis ion to leave 

compet i t ion,  as  he bel ieved that  innovat ion in  motorcyc les  was c losely  t ied to 

the wor ld of  compet i t ion.  For  the name, Don Paco chose the te legraph 

address that  he used to communicate with  h is  fami ly  when he was t ravel l ing 

abroad:  Bultaco.  

 

S p i r i t  o f  c o n s t a n t  s t r i v i n g :  A  n e w  b r a n d  i n  t e n  m o n t h s  

In  June 1958,  a f ter  leav ing Montesa en masse,  the group that  founded 

Bultaco immediate ly  set  up shop in  Mr Bultó ’s  house,  Masía  de San Antonio.  

Whi le  they were organis ing a factory ,  they began to des ign the f i rs t  

motorcyc le  with such eagerness that  the f i rs t  prototype was ready in  just  four  

months.   

In  late February ,  the def in i t ive vers ion of  the motorcyc le  was determined,  and 

on the 24 t h  of  March 1959,  the Tra l la  101,  the f i rs t  Bultaco,  was unvei led to 

the press .  

Just  three weeks af ter  unvei l ing the Tra l la  101 to the publ ic ,  the motorcyc le  

part ic ipated in  i ts  f i rs t  race on Barcelona’s  myth ica l  Mont ju ïc  racetrack.  

 

  



 

	
  

	
  

	
  

	
  

	
  

	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  

	
  

S o m e  o f  t h e  m o s t  c o m m e r c i a l l y  s u c c e s s f u l  B u l t a c o  m o d e l s  o n  t h e  

m a r k e t  

Tra l la  101 (1959)  –  TSS (1961-1970)  -  Mercur io  (1961-1976)  -  Matador (1963-

1977)  -  Sherpa T (1965-1981)  -  Pursang (1965-1981)  -  Metra l la  Mk2 (1966)  -  

Lobito (1966-1976)  -  E l  Bandido (1967)  -  A lp ina (1971-1978)  -  Astro (1972-

1979)  -  Br inco (1973)  Mont ju ïc  (1975)  -  Frontera (1975-1981)  -  Streaker  (1977)  

 

L e g e n d  i n  c o m p e t i t i o n   

•  9 wor ld championships 

•  4 European championships 

•  11 Spanish championships 

•  7 “Six  Days of  Scot land” 

•  5 wor ld records for  long-distance speed 

 

C r a d l e  o f  i n t e r n a t i o n a l  r i d e r s  

Mike Hai lwood, J im Pomeroy,  Sammy Mi l ler ,  Jorge Mart ínez Aspar ,  Lu ig i  

Taver i ,  Ramón Torras ,  Barry  Sheene,  S i to Pons,  Ángel  Nieto,  Don Rickman,  

John Grace,  Car los  Cardús,  Ra lph Bryans,  Ginger Mol loy,  Bern ie Schre iber ,  

Toni  E l ías ,  Sa lvador Cañel las 	
  

 


